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Resilience Campaign

The messaging of this campaign aims to provide the
public with hope, reassurance and encouragement
during these challenging times.

The campaign will run from 2" Feb including:

coviD-19
vaccination
centre

TV and YouTube

30 second TV ad

Radio
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30 second radio

gov.scot/coronavirus #WeAreScotland



https://www.youtube.com/watch?v=DBsGXX54Jhw

Resilience Campaign

Digital Assets
e 30 second advert (1:1, 9:16 and 16:9 crops)

e 15second advert (1:1, 9:16 and 16:9 crops)

Press

* Press ad example

Download all assets via WeTransfer here
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https://we.tl/t-lf2efo7Mot

® Healthier Stopping the spread starts with all of us

Sotteh #WeAreScotland

For more information:

Samantha Crawford
E: samantha.crawford@gov.scot

Hannah Ogg
E: hannah.ogg@gov.scot
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